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How many times a day do we touch water?

Washing our faces, our hands.
Cooking. Bathing.
We interact with water countless times daily,

without a second thought.

It's a quiet, effortless rhythm of life.

Yet, a single day without it is unimaginable.

In these unnoticed moments, SANEI stays

close—continually delivering value.
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Can we reweave what water spaces mean?

The kitchen, bath, and washbasin were once

defined by strict roles.

Today, those boundaries are dissolving.
As lifestyles diversify, water spaces can take as

many forms as there are ways of living.

We reweave these essential places with new

meaning—to color every unique life.
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Living in rhythm with the Earth’s breath.

Night fades, morning comes.

Water returns to the sea, become
"

and falls as rain—an endless ¢

the world. [

Imagine.

A home returning nature's gifts to na

A way of living in rhythm with th
breath. ,! i

To SANEI, this is no dream.
We have already taken the first step

toward making it real.
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Since its establishment in 1954,

SANEI has proposed the joy of having water

in people’s lives through ideas and ingenuity.
We will look back on its history from the

album spanning 70 years.

HISTORY
since 1954

CHRONICLE
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Flying to the Next Landscape: The Story will Continue
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Established by the Three Young Persons

SANEI was established by Akira Nishioka, Koji Yoshikawa,
and Kenichi Hashimoto who were all in their 20s at that
time. This was the origin of the company name “SANEL.”
(SAN means three in Japanese.)
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Start as “Point”

Water is indispensable for human life, and modern daily life
cannot be realized without running water. Based on the idea
that faucets are the “Contact point” and “Keystone” of our
daily lives, Sanei Faucet Manufacturing (currently known as
SANEI) has actively put effort into product development since
it early days.
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Japan’s First Hot and Cold Water Mixing Faucet with Shower

While home baths became popular in every household
in Japan, it became a hit product that was ahead of the
times.
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From “Point” to “Line”

During the 1980s, we established the structure capable of
totally producing not only faucets but also the water supply
and drainage environment in buildings. Although they may
not be visible from the outside, each of them was used under
the concept of the right materials in the right places and has
supported the irreplaceable flow of water in our daily lives.
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Comprehensively Providing Faucets and Even Plumbing

With a wide range of product deployment and a
nationwide sales network, we have developed to a
comprehensive manufacturer of water-related products.
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From “Line” to “Plane”

The domain of our proposals had expanded to the “Plane” since
around the 2000s, and our design faucets and proposals for
spaces and lifestyles have been highly acclaimed. In addition, we
have been proceeding with our initiatives to actively fulfill our
responsibility toward the realization of a sustainable society.

2018
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Changed the Company Name to SANEI LTD.

The new company name reflects a broader vision beyond
faucets and was chosen with global expansion in mind.
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A diverse lineup ranging from designs that
resonate with the senses to pure functionality.
Not just beautiful objects—our faucets are
designed for comfort, enriching daily life
over time. Giving form to the ideal harmony

of water and life.
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The pinnacle of luxury,

in carefully chosen distinction
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A design collection embracing

your lifestyle
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BRAND LINEUP
— LUXURY
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The pinnacle of luxury,

in carefully chosen distinction

OroogIo

ol A A s )
W vz

I F] oD #% & ki
AFAE D

A flowing silhouette defined by lucid contours.

Etched into your life over time.
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and uncontrived finishes.

A fusion of organic and inorganic.

Beyond premium quality.




BRAND LINEUP
DESIGNER COLLABORATION
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Timeless masterpieces produced in collaboration with designers
who are renowned in Japan and abroad.

Designed by nendo
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Design studio founded by Oki Sato as a main designer. Based in
Tokyo and Milan, he is engaged in designing in a wide range including
architecture, interior furnishings, products, and graphics.

Designed by SUPPOSE DESIGN OFFICE
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https://suppose.jp

Architectural design office led by Makoto Tanijiri and Ai Yoshida. While
working on projects in a wide range of fields, they are expanding their
scope of business, including the “Shashokudo” and the management
of commercial facilities after the relocation of its main office in
Hiroshima.
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Designer. He is engaged in numerous designs for products and spaces

across fields. Many of his works are stored as permanent collection in
museums around the world, including MOMA.

Designed by ZxEH#$i8 YASUMICHI MORITA
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CEO of GLAMOROUS co., Itd. He has expanded his activities both in

Japan and abroad, and is engaged in a wide range of creative activities
including not only interior design but also graphics and products.
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A design collection embracing your lifestyle

Design collection incorporated into a variety of lifestyles.
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Products that have various originalities with the quality as good as interior furnishings will enhance your life.
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https://edward.net

Architect. His works range widely from public facilities to private
residences and apartment buildings. He has won numerous awards,
including the Good Design Award and the Ecobuild Award.
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Designed by E&%7 EIRI IWAKURA 1948-2019
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He founded a furniture brand, ROCKSTONE. He has sublimated
traditional Japanese craftsmanship and modern industrial technology
into tools for everyday life. He is engaged in various activities, ranging
from product designing to space producing, corporate consulting, and
human resource education.
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SANEI’s in-house design brand,

which pursues a better relationship between people and
water in modern spaces.
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Designing for water that changes infinitely. morfa was created out of
innovative idea of eliminating the faucet.

The design of faucets and shelves was unified and placed in the box
made of panels.
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Comfort that fills your five senses.

The simple and sophisticated design in European style
creates a calm space as if time were flowing slowly.



BRAND LINEUP
— STANDARD
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A series that rethinks everyday essentials,
designed with comfort in mind.
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Kitchens and bathrooms—our daily water spaces. Choose your faucet
as carefully as your furniture and appliances. Refined functions bring daily
convenience, while subtle design details elevate the quality of your space.
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Graceful like a single-flower vase. Layered, polished bamboo, with a

curved copper plate at the spout—a delight for the eyes and ears. A
unique presence rooted in Japanese tradition.
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A hexagonal counter set designed for easy use, even while carrying
bags. The bowl and counter feature antibacterial artificial marble for a
seamless, clean look.
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True to its Italian root "toccare" (to touch), simply touch the panel to
control water flow, volume, and temperature. The spout light glows

during use, and water stops automatically after a set time. Smart,
futuristic design creates a refined space.
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A built-in microphone lets you control water by voice. Pair with a
Bluetooth speaker for voice responses.
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A simple, minimalist design inspired by a cylinder. It blends seamlessly
into any setting.
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A simple choice for everyday comfort

Designed for simplicity and ease of use.

A standard faucet series that blends naturally into any space, supporting your daily life.
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Harnessing ultra-fine bubbles—too small to see—

this smart design unites cleansing, beauty, and water-
saving for greater everyday comfort.
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SANEI LTD. is a member of FBIA.

“Fine Bubble,” “Ultra Fine Bubble,” “FINE
BUBBLE,” and the FBIA logo are registered
trademarks of the Fine Bubble Industries
Association (FBIA). Fine bubble technology is
an advanced technology promoted by FBIA.
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MUSEUM

SANEI Gallery
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Kakamigahara, Gifu—a land rooted in craftsmanship.
Here, to mark our 70th anniveréary, a new symbol
of SANEI was born. The "SANEI Gallery" crowns our
history with water. From casting to polishing, artisan
craft meets cutting-edge technology. Here, water

doesn't just flow; it becomes art.
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We will open up the horizon of technology

to reach for greater
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The very intangible technology is vital for the quality,
and it is nothing but people who undertake a responsibility
for such technology.

The front lines of SANEI's manufacturing

are never satisfied with the current level, and are constantly evolving
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SANEI’s integrated production system at its own plant

supports SANEI quality

SANEI has four production bases in Japan and abroad. The Gifu plant in
particular has an integrated production system, by which it is engaged in the
production of our own products all through from product development to
casting, processing, polishing, and final assembling. Our uncompromising
attitude in all processes supports the quality of our products.
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Beyond quality first to “quality innovation”

Taking on challenges to meet the ideal standards set by ourselves

Quality that is not just average but as good as moving customers. We are
pursuing our brand value every day by defining our own standards for ideal
quality and trying to quantify the delicate sensibilities of craftsmen as well as
their skills that are difficult to verbalize.
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SANETI’s original skill qualification:
assembly expert certification system

Assembling is one of the important processes that determine the
beautifulness of spout and comfortable usability. At SANEI, best experts
qualified through our original certification system are in charge of difficult
tasks. The entire organization strives to improve the skills while working hard
and encourage each other.

22
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Only the best,without hassles or compromise.
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Marketing & Planning

What consumers want is identified through
research and spun together with ideas and
opinions from the company into concepts for new
products. Planning meetings are held to envision
what functions and esthetics are needed for

products, and development plans are conceived.
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Low-pressure metallic mold casting

Low-pressure metallic mold casting is a method
of injecting melted brass into a mold for low-
pressure molding and a hollow portion composed
of the core cylinder set in the mold. Molding
is performed in our plants. We determine a
shape through flowage analysis. We design and
manufacture products of higher quality with our
accumulated engineering expertise.
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Design, development and
quality assurance

We design our products by continuing trial and
verification based on the development plan. At
this stage, we establish a product quality goal and
conduct a variety of verifications, such as a duration
test. We also conduct organoleptic examination
using actual baths, lavatories and kitchens. We
develop high-quality products taking advantage of
the design.
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Machining

Holes are drilled, threads cut, edges
chamfered and so forth using diverse
machines. Threads and dimensions are
carefully checked after working to prevent
even the slightest error from leaving the
factory.
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Polishing

Our products are carefully polished with
sandpaper of various grades. After being
polished by robots, the products are
polished by hand.
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Plating

Placed on a hanger, products are immersed in
about 20 baths in rotation. Then, their surfaces
are washed. With nickel and chrome attached
by electrification, the surfaces are automatically
processed.
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Assembly and inspection

We use the cell manufacturing system to respond
to small lot and multiproduct manufacturing.
We meet various demands. We finish products
according to various management items such as
predetermined values and criteria. We inspect
all finished products with regard to appearance,
performance and pressure resistance.
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Distribution & Aftercare

Finished products are speedily delivered to
customers. Also, in order to provide meticulous
support after products are sold, sales offices
have been located throughout the country.
SANEI ensures safety and security.
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Beyond quality first to “quality innovation”

26
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Completion

Only those products that clear
inspections in the individual processes
become SANEI products.

ala
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Today, as needs are increasingly diversified, SANEI is wondering
if we too can propose new value to the living area

from the standpoint of being engaged in wet areas.

Taking a variety of lifestyles into consideration,

we will offer delighted hours to everyone in any lifestyles.
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Designing Individuality
Custom Graphics

Like a canvas, we bring each person's vision to life. Viewing water spaces
as part of the interior, we offer products with customizable graphics on the
faucet lever designs that respond to individual sensibilities.
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Comprehensively producing

the space that expands from wet areas

From “line” to “plane,” from “water path” to “water area”.... SANEIl’s
proposed fields do not stay in the water flow but will expand to the space.
Our company’s strengths are also in the ability for producing the settings
as a comprehensive brand of wet areas.
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Redesigning by thinking freely

New possibilities in wet areas

SANEI thinks about the future wet areas with out-of-the-box ideas in a free
manner. There could be a washroom in the bedroom, or a second kitchen
in the garden. We will make proposals one after another for new lifestyle
where people interact with water.

28
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In places where a diverse range of people gather
such as hotels and inns that can comfort guests,
and offices and commercial facilities in the city,
we offer comfortable experience to everyone

by designing a “fountain for relaxation and refie
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sing water with peace of mind is the foundation of daily life and
society.
By relentlessly pursuing quality and reliability, SANEI protects this
"everyday norm" behind the scenes.

Delivering unwavering security in all things water—this, we believe, is
the first step in supporting everyday well-being.

SANEI
SUSTAINABILITY
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T N ey T X 20 b 0.01%ICBE EHA Only 0.01% of Earth's water is available Long-Lasting Products for Safe and Easy for Everyone to
~ forhuman use. Seamless Support from Meter to a Comfortable, Enriching Life Use

DxlbE—A V5L, Well-being is more than physical health

~ Therefore, we must treat our limited water " Faucet As homes are built to last longer, water Because water is for everyone,

with care and embrace its endless cycle.. L d As a company entrusted with the water systems must also offer longevity. our products are designed to be

) s | : . X With piping products engineered comfortable and accessible for

to resist corrosion and temperature all. Voice-controlled faucets allow

fluctuations, we continue protecting anyone—from children to wheelchair

the lifeline for years to come. users—to control water flow freely and
with ease.

eople, water, and lif 3 e b lifeline, we ensure safe, reliable water
Lt 1 delivery while promoting environmental
- responsibility and universal design.
€ Wwe ric 0 a - We shape a sustainable relationship
= h ; between people, water, and everyday
. ':'fe. e = =
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ships between

d life. Crossing architecture

and design, we present faucets as an

experience, expanding the value of our
craft.

- collaborations

ademia

We host workshops with students
from Waseda University and Tama
Art University, design competitions
with Chiba Institute of Technology
and Tokyo Zokei University, and
factory tours for local children in
Gifu—constantly exploring water's
relationship with daily life.

U

~ Joining ColV for regional

Co-Creation in Gifu

In support of community and people-
building, we continue to contribute
to local society by supporting co-
creation hubs and providing water-
related products.
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SANE]

Before water flows,

intention runs through.

A single line on a drawing, the final touch, every step of the process.

SANEI faucets are refined by the dedication of our experts.
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Junna Sato

AR 1 Team Leader, Asenbly ection

Manufacturing Department

The dignity born where design meets craft.

Meet four professionals at the forefront of this craftsmanship.
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Yuma Narimatsu

Manufacturing Engineering Section,

h 3 anufacturing Department
BRI AL AW A ZIE oo D
T peseon (T
i e Sho Shibahara
S BE Master Engineer, DAP I Section,

Product Development Department

Teru Yoshida

Senior Staff, Plumbing Materials Sales Department,
AW Business Division, Sales Headquarters
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Conveying the spirit within each product through my own passion.

Beyond plumbing contractors and construction firms, | now reach out to new
industries, looking for fresh possibilities. SANEI isn't simply a seller of faucets—it's
a brand that brings a "space" to life with the faucet at its heart. That's why telling
our story in my own words is so rewarding. With no two worksites alike, product
knowledge alone isn't enough. It's about weaving each product's appeal into a story
tailored to every customer. Ultimately, what matters most is "heart." The words my
boss gave me as a rookie still anchor my approach today. Customers choose us for
the faucet—and the person behind it. | believe that the accumulation of this passion
nurtures the SANEI brand.
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Turning questions without right answers into products.

Designers rarely use simple circles or straight lines. My role is turning their
organic curves into functional products. The water flow, the tactile feel, the
edge sharpness. Beyond standard quality, we established our own "dignity
standards" to perfect every detail. The designer's intent versus technological
constraints. New products are born only from this clash. There is no perfect
score in manufacturing. That’s why, with every new release, | update my own

standards.
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With every trial and error, the brand grows stronger.

How do we translate design into manufacturing? Casting, machining,
polishing, plating, and assembly. | cross all these processes to find the
optimal production path. To mass-produce delicate curves, | revise molds,
adjust casting, and design custom measurement jigs. Discussions with
development and other departments never end. But it is precisely these
collisions that raise a product's completeness. Beyond this uncompromising

pursuit stands a single SANEI faucet.
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Pouring all my pride into each one.

As an assembly line leader, | build countless faucets daily. But for the
customer, that single piece is everything: the finish, the tactile feel, the
water flow. | deliver each one with an attentive eye, down to the final detail.
Manufacturing requires internal expert certification, and annual renewals
are no easy task. Details | couldn't notice when | first joined now catch my
eye without effort. | believe honing these senses empowers me to support
SANEI's dignity from the front lines.
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Design Loved Through Time
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Fashion, architecture, and plumbing.
Three fields that shape everyday life—where do they intersect?
Fashion designer Tamae Hirokawa, architect Yuko Nagayama,
and Toshiaki Nishioka, Representative Director and chairman of SANEI,

came together to explore what makes something loved through time.

RSl 74 4+ — R
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Tamae Hirokawa Yuko Nagayama

Fashion designer Architect
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Toshiaki Nishioka
Representative Director and Chairman
of SANEILTD.
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The boundaries between disciplines are
gently dissolving.

Nishioka: Looking at your careers, you both seem to have greatly
expanded your fields of expertise.

Hirokawa: Yes. Fashion design is actually a highly complex field,
involving patterns, shapes, and textiles. In 2006, with the desire
to apply the skills | had cultivated through designing clothing more
broadly in society, | founded the design firm "SOMA DESIGN" and the
brand "SOMARTA." Through corporate collaborations, | now create
spatial installations and products beyond just apparel.

Nagayama: | went independent in 2002 and have worked in
architectural design ever since. While | handle everything from
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Clothing as the Smallest Architecture
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Tamae Hirokawa

Fashion designer. In 2006, she founded the design firm "SOMA DESIGN" and launched
the brand "SOMARTA." Starting in fashion, her practice has expanded to include spatial

installations and product design. Her seamless "Skin Series" has been worn by Lady Gaga.
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commercial facilities to housing, | have recently begun engaging in
product design and event production, expanding beyond traditional
architecture.

Nishioka: | feel that the once-clear borders between "fashion" and
"architecture" are gently dissolving. We are entering an era of designing
entire lifestyles. Interestingly, both of you were involved in Expo 2025
Osaka, Kansai, Japan. Ms. Hirokawa worked on exhibitions for the
Sumitomo Pavilion, while Ms. Nagayama designed the Women's
Pavilion and Panasonic Group Pavilion "The Land of NOMO." SANEI
also participated by designing restrooms for public facilities with young
creators.
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Ultimately, we are designing for the body's senses.

Hirokawa: At the Expo, | designed the costumes for the wind spirits
in the Sumitomo Pavilion theater, and for "FUTURE OF LIFE" the
pavilion led by Dr. Hiroshi Ishiguro—known for his android research—
| designed the costume of an android conceived as humanity 1,000
years from now. It was my first time dressing a machine; | constructed
it using a skirt-like frame structure paired with the "Skin Series," a
seamless knit that serves as the outer skin. Wrapping the machine in
this single-piece "Skin Series" garment creates a soft, organic form.
Nishioka: Perhaps a future where androids coexist with us is not so
far away.

Nagayama: Then, we will need to design houses for them. Homes
themselves may one day become intelligent partners that evolve with
their residents.

Hirokawa: Imagining such future spaces, | realized clothing and
architecture are similar. Both are practical items; insulation in
architecture and warmth in clothing share the same idea. Clothing is
the space humans wear—in a sense, the smallest form of architecture.
With fabric, if you want to "take off 5 cm," you can simply cut it on the
spot. But "let's shave 1 m off this wall" is no small matter. I'm fascinated
by how that gap in scale can be bridged through imagination.
Nagayama: Actually, we do something similar. In architecture too, we
ultimately verify at 1:1 scale. We print drawings at full size, paste them
onto walls, and check heights and seating positions. For pavilions,
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Yuko Nagayama
Architect. She founded Yuko Nagayama & Associates in 2002. Outside Director of SANEI
LTD. since 2025. Her work ranges widely from commercial facilities to housing, and in

recent years she has also been engaged in planning and production. Major works include the
Tokyu Kabukicho Tower and the Japan Pavilion at Expo 2020 Dubai.
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we rent a factory and always build a 1:1 mockup. "This is 5 cm too
short"—that level of precision applies equally to architecture. Precisely
because nothing can be undone later, we verify it at actual size.
Hirokawa: Even at the Expo pavilions?

Nagayama: Yes. At the Panasonic Group Pavilion | designed, the way
the draped fabric fluttered in the wind changed entirely depending on
its length and shape. So just like making clothes, | cut the fabric on
site myself to set the line. There are qualities that calculation alone
cannot capture.

Hirokawa: That's fascinating.

Nishioka: Listening to you, | realize faucet design is much the same.
The weight and angle when touched, the way the water flows, how it
feels to operate—faucets have many sensory aspects that numbers
alone cannot determine.

Nagayama: Ultimately, we are designing for the body's senses.
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It remains because it is beautiful.
It is sustainable because it remains.

Nishioka: That sense of comfort also shifts with time. Faucets are
touched daily, and over the years their expression slowly changes.
How can we ensure that this change brings not deterioration, but
"character" and "attachment"? We continually research surface
finishes—not only how something looks when new, but how beautifully
it ages over the next decade. Is there anything similar in clothing?
Hirokawa: Yes, the same is true. If asked what is most sustainable, |
answer "beauty."

Nishioka: Beauty is sustainable. What does that mean?

Hirokawa: Sustainability involves many methodologies like eco-
materials and recycling. But its root is much simpler. What is not

beautiful will not last 100 or 1,000 years.
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Conversely, ancient shrines and temples have a power that makes
people want to preserve them. The creator's sincerity resides there,
and people sense that beauty instinctively. That's why they survive
longer than a human lifespan.

Our task is simple: to create beautiful things sincerely. That is all.
SANEI's products also possess a beauty that makes people "want to
use them for a long time." The power of design clearly resides in their
shapes, colors, and details.

Nishioka: It remains because it is beautiful. It is sustainable because it
remains. Perhaps we had the order reversed.

Nagayama: Architecture is exactly the same. The truest sustainability
is building what people feel must remain—what they regard as
indispensable to the city.

On the other hand, temporary architecture like the Expo calls for
a different approach. This time, we are reusing a single pavilion
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facade across Dubai, Osaka-Kansai, and the upcoming Yokohama
(International Horticultural Exposition 2027). By modularizing it for easy
transport, we can reassembile it into different forms at each location.
Though the methods differ, the goal is the same. Beauty might be the
quietest, yet strongest, form of sustainability.

Japaneseness is a sense that lives within us.

Nishioka: You both work on the world stage. When presenting your
work overseas, do you consciously think about the serene quality of
old shrines and temples—about "Japaneseness"?

Hirokawa: Having grown up in Japan, | have these sensibilities
naturally ingrained in me. | believe the core of Japanese craftsmanship
is ultimately its "people." Their care and sincerity are reflected in
every detail of their work. Japanese artisans never say "l can't"; they
respond positively, "I'll try." This mentality naturally produces wonderful
products.

Nagayama: When | designed the Japan Pavilion for Expo 2020 Dubai,
| deliberately did not use a single traditional Japanese material. The
challenge was to express Japaneseness using global materials. What |
focused on was "delicacy" and "the soft contrast of light and shadow."
In the end, visitors said things like "It looks like origami" and "How
very Japanese," though no Japanese material had been used at all.
Japanese cuisine remains fundamentally Japanese even when made
with foreign ingredients. Japaneseness, | think, is not in the material
itself but in a sense that lives within us.
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Nishioka: Not in the material itself, but in the maker's sensibility. The
Japanese aesthetic of leaving room for slight imperfection, rather than
perfecting everything, resonates deeply with me too.

20204 RN A EREE AR
Expo 2020 Dubai — Japan Pavilion
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Supporting the invisible parts is also design.

Nagayama: Connecting to the topic of Japanese aesthetics, | believe
that completely calculated designs are not always the best ones. If
everything goes exactly as planned to the end, it may never exceed
our imagination. Rather than perfecting things on my own, | sometimes
get "stirred up" by clients. When various requests come for a winning
competition proposal, | initially think, “This will ruin it." But after sleeping
on it, | discover ideas | could never have reached alone. Being stirred
up can transform the design into something more profound and
rewarding—something that surpasses my own imagination.

Hirokawa: It is the same for clothing. Engaging with various people
helps us discover a new self. If we stay within our own ideas, we stop
there. Clothing has a powerful effect: worn every day, it can change
people's moods and lift their spirits. That is why | want to focus on
creating clothing and products that reach a wide range of people,
from children to the elderly, and pass those techniques on to the next
generation. That conviction has been growing stronger in me lately.
Nagayama: Our work begins with receiving orders, so we must be
needed by society. We sincerely respond to the work we receive. Our
theme lies not inside us, but outside. Architecture has "frameworks"
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such as site conditions and legal systems. However, it is precisely within
these constraints and conditions that we are challenged to exercise our
creativity. | feel that is where the true joy of architecture lies.
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Nishioka: You both take "responding to the needs of society and
people" as your theme, and this overlaps with SANEI's mission. What
we deal with is "water." It is said that drinking the water of the land
where one was born suits the body best. Water itself embodies the
climate and culture of that land. And no matter how well we build the
box of a house, only when water and air flow through it does it become
a "home."

Hirokawa: In other words, you are supporting the infrastructure of
everyday life.

Nishioka: Exactly. The fact that you can turn a faucet and drink
straight from the tap is one of the things Japan can truly be proud of.
SANEI began as a maker of what we call "points" —faucet fittings. But

delivering safe water means taking responsibility not only for the faucet
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itself, but for the invisible piping behind it. That is how we expanded
from points to lines, and finally to planes—the spaces of kitchens and
bathrooms—supporting the foundation of people's daily lives. We hope
to continue supporting everyday life through reliable water infrastructure
for generations to come.

Hirokawa: Supporting the invisible parts resonates with me. Not just
visible beauty, but inner sincerity. That may be one of the reasons
something is loved through time.

Nishioka: Fashion, architecture, and plumbing. Though our fields differ,
each of us is trying to support people's lives and create things that will
be loved through time. | feel we are connected at a deeper level. It has
been a truly inspiring conversation. Thank you both.
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Expo 2025 Osaka, Kansai, Japan

— Hiroshi Ishiguro Signature Pavilion
"FUTURE OF LIFE"
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The Value of Time, Carried Forward

In 2026, SANEI marks two milestones: the 72nd anniversary of its founding and the 5th anniversary of its

public listing. We would like to express our heartfelt gratitude to everyone who has supported us throughout

In this publication, fashion designer Tamae Hirokawa and architect Yuko Nagayama joined our Chairman,
Toshiaki Nishioka, to explore what makes something loved through time. The conversation reaffirmed our belief
that craftsmanship goes far beyond design and functi Iso carries a responsibility to support people's lives.
SANEI, we embrace the philosophy of aging beautifully with time—what we call Keinen Yubi. We also see
our faucets as “unfinished products,” completed only through the everyday use of our customers. To bring these
values to a broader living environment, we have expanded our focus from the “point“ of a faucet to the “line” of
water supply and drainage systems, and further to the “plane” of entire living spaces.
Ten years from now, twenty years from now, and when we reach our 100th anniversary, we hope to look back
on our work with pride. With that aspiration in our hearts, SANEI will continue to serve as the lead runner in

connecting water, delivering value to people's lives.
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Representative Director,
President & Executive Officer of
SANEILTD.
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